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MBA SEMESTER-WISE PROGRAM STRUCTURE

Title of the Course

COURSES

Management and
Organisational Behaviour

Accounting and Finance
Managerial Economics
Business Laws
Business Statistics
Entrepreneurship

CREDITS FOR CORE
PROGRAM

RESEARCH EDUCATION
Hot House

EXTERNAL
CERTIFICATIONS

IT Certificavon-1
(Advanced Excel)

English Language
Certification (CEFR - B1)

TOTAL

TOTAL SEMESTER |
CREDITS

* Hours Per Week

L

| YEAR | SEMESTER

R

T

P
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Credits Weightage

Examinations

CIE

4 410
4 40
4 40
4 40
4 40
a 40
24 240
1

1

1

3

27
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Total
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SEE

60 100
60 100
60 100
60 100
60 100
60 100
360 600
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§No Course Title of the Course Hours Por Weok  Credits  Weightage for  Total
Code v Examinations
L T P CIE SEE

I YEAR Il SEMESTER

COURSES
1 CC7  Operations Research 4 0 0 4 40 60 100
2 CCB  Markoting Managemont 4 0 0 4 10 60 100
3 CCH  Financial Managemont 4 0 0 1 40 60 100
q CC10  Human Resource Managomonl 1 0 0 4 10 60 100
5 CC11  Business Analylics 3 0 2 1 40 60 100
6 . CC12 Business Research Methods 4 0 0 il 40 60 100
7 CC13  Corporato Stralegy 3 0 0 3 40 60 100
CREDITS FOR CORE 26 0 2 27 280 420 700
PROGRAM
RESEARCH EDUCATION
8 RE2  Research and Publication Ethics 1 0 1 1 25 25 50
EXTERNAL CERTIFICATIONS
9 IT2 T Cerlification 2 0 0 2 I
10 FL2 CEFR-B2 0 0 2 1
TOTAL 1 0 5 3
During Summer Vacation
1 PR1  Industry Internship 0 0 6 4
TOTAL 0 0 6 4
TOTAL SEMESTER Il 27 0 13 34 305 445 750
CREDITS
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S No Cg:;e Title of the Course Hours Per  Credits Weightage for Total
Week Examinations Marks
L T P CIE  SEE
Il YEAR Ill SEMESTER

COURSES
1 NFE1 | Elective - 1 2 0 0 2 40 60 100
2 NFE2 | Elective - 2 2 0 0 2 40 60 100
3 EAE1 | Elective - 1 2 0 0 2 40 60 100
4 FE1 Stream 1 Elective - 1 4 0 0 4 40 60 100
5 FE2 | Stream 1 Elective - 2 4 0 0 4 40 60 100
6 FE3 | Stream 2 Elective - 1 4 0 0 4 40 60 100
7 FE4 | Stream 2 Elective -2 4 0 0 4 40 60 100

CREDITS FOR CORE 22 0 0 22 280 420 700

PROGRAM

RESEARCH EDUCATION

.8 RE3 | Conference/Seminar 0 0 0 1

Participation

EXTERNAL CERTIFICATIONS
9 LC3 |CEFR-C1 0 0 4 2
10 PC1 | Professional Certification 1 9 0 ° 3

TOTAL 0 0 10 6

TOTAL SEMESTER Il 22 0 10 28

CREDITS
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Course. Title
8 No o of the Course Hours Per Weok Credits  Woelghtage for
Examinalions
L T P CIE  SEE
I YEAR IV SEMESTER
COURSES
I EAEZ |Electivo-2 3 0 0 9 0 60
2 FES Stream 1 Eloctive - 3 il 0 0 4 40 650
3 FEG [ Stream 1 Eloclive - 4 1 0 0 4 40 60
4 FE7 Stream 2 Eloctivo - 3 q 0 0 4 10 60
5 FEB Stream 2 Elective -4 4 0 0 A 40 60
6 PR2 Project 0 0 16 a
CREDITS FOR CORE 19 0 16 27 200 300
PROGRAM
RESEARCH EDUCATION
7 RE4 Conference/ Seminar 0 0 0 1
Presentation/Publication
EXTERNAL
CERTIFICATIONS
8 PC2 Profesional Certification-2 0 0 6 3
TOTAL 0 0 0 4
TOTAL SEMESTER IV 19 0 16 31
CREDITS
“w
Total Credits for the Core 104
Program
Total Credits for the Entire 120
Program
1. CC-Core Course
2. NFE - Non Functional Elective
3. FE - Functional Elective
4. EAE - Emerging Area Eleclive
5. LC - Language Cerlification
6. PC - Professional Certification
7. PR - Project/ Internship
8. RE - Research Education
9. L-Lecture
10.T-Tutorial W\
11.P-Practical 9\\
12.CIE-Continuous Internal Evaluation
13.SEE-Semester End Examinations

Total
Marks

100

100

100

100

100
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Appendix-1

LIST OF ELECTIVES UNDER VARIOUS CATEGORIES

Streams of Electives*

Courses

Non Functional Electives

Functional Electives

Emerging Area Electives

International Business

1. International Business
2. International Trade Laws

Retail Management

1. Supply Chain Management
2. E-retailing

Finance

1. Investment Management

2. Financial Services

3. International Finance

4. Financial Risk Management

Marketing

1. Consumer Behaviour

2. Advertising and Sales Management
3. Product and Brand Management

4. Services Marketing

HR

1. Performance Management

2. Organisational change and development
3. Compensation Management

4. Talent and Knowledge Management

Business Analytics

1. Descriptive Analytics

2. Predictive Analytics

3. Data Mining and Visualisation
4. Business Forecasting

Entrepreneurship

1. Innovation and Technology Management

2. Venture Capital Management
3. Small and Medium Enterprises
4. Family Business Management

Sports Management

1.Sports Event Management
2. Sports Facilities Management

Infrastructure Management

1. Construction Management
2. Materials Management

* Students have to choose a single stream of elective in non-functional and emerging areas and two
streams in functional electives and continue with the same streams till the completion of the cours
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Course Objectives:

1.

2. To educate students on organizational structure

T |' » Q 3 ] e . n - . . ~
l'o give students a basic understanding of the processes, functions, and typologies ol
management,

and design, covering both fundamental

and sophisticated models, and help them understand how these factors affect an

organization's efficacy.

To emphasize the role of personality traits and perception in organization's performance.
To develop critical thinking abilities for assessing organizational problems in the real
world and coming up with workable answers.

To comprehend the idea of organizational citizenship behavior (OCB) and the role it
plays in promoting a positive workplace environment.

Learning Outcomes:

COI: Understand the fundamental principles and functions of management.
CO2: Analyze basic and advanced models of organizational design.
CO3: Explore transactional analysis, the Johari Window, and the genesis of attitudes in
mentoring.
CO4: Demonstrate knowledge of trait and behavioral approaches to leadership and
explore

concepts like group cohesion and ethical leadership in conflict resolution.
COS5: Explore behavioral entropy in learning organizations and the use of key
performance

Indicators in behavioral metrics for effective organizations.

DETAILED SYLLABUS

Module- 1:

Management Philosophy and Approaches: Definitions, Nature and Scope of Management,

Objectives and significance of OB, Management Principles, Functions and Typology.

Module- 2:

3D Model of Managerial Approach, Management thought-Classical, Human Relations, Systems

and Contingency Approaches.

Module- 3:

Hawthorne's Experiments, Contributions of Henry Fayol, F. W. Taylor and Peter Drucker, Global
Perspectives, Contemporary Trends in Management.
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Module- 4:
Organizational Design, Structure and

] Decisi pineye ;
Oraanizational Designs, Main cision MaKing: Basic and advanced Models of

Approaches to Organization Structure.

Module- 5:

Decision making under Bounded Rationality, Certainty, Uncert

making processes during crises, Open ainty, Risk, Conflict, Decision

and Closed Decision-maki / ' i
. ; . S -making Models, QWL ¢ ‘
Circles. Emerging Organizational Architectures o SRR

Module- 6:

ization Hor: 3 . 2 e
Organ .za onal Be.ha\.lor. Personality Traits, BigS personality traits, MBTI. the Process of
Perception and Attribution, Kelly's personal construct Theory

i Module- 7:

Cognm.\'e DISS.Onfl‘IICé. Classical. Operant and Reinforcement Conditioning, Transactional
Analysis. Johari Window. Attitudinal Genesis in Mentoring.

Module- 8:

Motivation: Content and Process Theories, The importance of emotional intelligence in
organizational behavior.

Module- 9:

Group Dynamics and Leadership: Group Dynamics & Team Building, Group cohesion, Kurt
Lewin contribution.

| Module-10:
£ Conflict Resolution models, Work life balance. Trait and Behavioral Approaches to Leadership,
Managerial Grid, Path - Goal Theory.

i Module- 11:
Vroom's Decision Tree Approach to Leadership, Hersey and Blanchard Model, Ethical Dilemmas
i in Leadership.

Module- 12:
Emerging aspects of OB: Organization culture and Organization climate. Stress Management

and Counseling. Management of change and Organization development.

Module-13:
Communication Process, Organizational Citizenship ~ Behaviour,  Organizational

Behaviour Modification.

Module-14:
Behavioural Entropy in Learning Organization, Key Performance Indicators in Behavioural

Metrics.
tii%irﬁersm
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Module 18
wehaviowal Metres i P '
N Oreanisy 4
it s mantzation, Challenges of Ongantzations e the o
supgested Readings:
L Launnel ) Mualliag, 2010, \

{ N

T——— lanagement and Oranisational Rehan fou, Pearson
Asnativg ' X VAN 2t bvny o

v l‘ . l“\\““b \“h\“\\l u‘\h{“ o l“\\‘\ Lo Hl\\l (i‘“.“‘\)u‘ )“»‘“‘ ““l\tl'ﬂl\d
Pabhication

Paul Hemsey, Nenne ;
Y _‘ e Mm“\"‘  Rlanchand, Dewey 1 Jolison (000, Nanagement of
Organsational Behay ioue \\\““m‘y Dearson
j . “l:"\‘l\‘ Roonts and Heins Weilwich, Exsentials of Management, UNIL
o Prasad 1O Principles ¢ ek g .
Praxad U AL Prineiples and Practice of Management, Sultan Chand & Sons, New Deolhi

‘o

5 o Stephen P Robbins, “Ovganizational Behayionr™, Prentice Hall
{ *oEnad Duthans, “Onganizational Behavion™, Me Graw T International Edition
j S Udai Pareehs Undenstanding Orpanisational Behay ionr, Oxtord Universiey Press
o0 PO Tripathic PONG Reddy, Prineiples of Management, Tata MeGiraw HE Publishing
] Companmy Timited, New Delhi,
! 10 Robbins & Judge, Organisational Behaviour, Prentice Hall of India.
‘. Journal References:
L Cranston, No Blrich, 1. Co & Kimber, N (2010, Managing ethical dilemmas, In
Handbook of Fehical Fducational Teadership (pp. 2220 248),
Doishups: seholargoogle.com seholaethl endas_sdt 0%2CSRy ethical dtlenmas fon
cadership ton articlesQ bingG #d gs_qabs@e 7047133247080 O 3 ptaADhHGN ol
: 2. Devi. S.. Navak, Mo M & Pamaik, S (2020 Dectsion-making models and tools: A
critical study. International Journal of Management and Decision Making, 19(2), 170
t' Doi:hitps: www.researchgate.net/publication 342 73209 _Decision-
; making_models_and | tools_a_critival_study
H 3. Haque. M. FoL Haque, MoAL R Islan, AL S. 01D, Motivational Theories A Critical

Analysis, Authors: Mohammad Faizul Hagque, Dhaka University ol Fngineering &

Technology: Mohammad Aminul Haque, Boston Architectural College: Md Shamimul

4 Islam. BRAC University.
cation/ 300255973 Motivational_Theories_-

_A_Critical_Analysis
4. Kalliath, T.. & Brough, I
balance construct. Journal of' M
[ Doi:_h_ttp_s;[fscllo,l:\r,googlclcom/scIlolur‘.‘hl endas_ sdt 092058 g waork Hile thalanee ton
‘ +articles&bnG-#d- gs_gabs®t_ (70471 3230219&u e 3p o dDTCVI_weSkUL
5. Khushk, A.. Zengtian, Z., Hui, Y. & Atamba, C. (2022, January 8), Understanding Group
and Future Directions. Nalaysian 1 Commerce Journal

(2008). Work life balance: A review ol the meaning ol the
anagement & Organization, 14(3), 323-327,

Dynamics: Theories, Practices,
! (MECI). Doi: hnps://joumms.imlcxcnpcrnicus.cnm/npi/I‘ulc/\'imvll_\'l-'ilcld/I(»S()zzs
1 5
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6. Kumaranayake, R. (2017). Revi .
) - (< . Review s Migiliag ; ;
Kelaniva. iew of the Studies on Personality Traits. {/niversity of
https://www.researchgpate - 1oi
2 .net/publication/32¢ 47 Rovi : ;

ity_Traits “'J\—‘-“i-)],-]-;"_'~_RL\rIL'\\__()'__”lk'__‘\llldlt“._()ll__[)l'l‘.(I'MI

7. Lautman, M. R.. & Pauwels, K P
Real Key Perform: l““‘“"*v K. (2013). Identifying Metrics That Matter: What Are the
: ) .ldnCL Indicators (KPIs) That Drive Consumer Behavior? NIM Marketing:

Intelligence Review, 5(2), 46-52.

Doi:https://schold s COM/Se . 1

t(r9+i‘:+b SICho_l'"'g“%'L'.u)m/s.uholur?hl en&as sdt- 0%205&q kcylpcrful‘llh’lllt‘c0imlig‘
:‘10; 1 e1f1‘v10ur+metr|cs+art|clcsi-&htn(i— Hd- gs qabs&t 1704713464560 1&u %32 3pYo
3D- Wvlz-ljiEl

8. MatITe-ws. J. 1. (1983). The communication process in clinical settings. Social Science &
Medicine, 17(18). 1371-1378.

DOi2|TUDS1//SChOlar.ﬁoogLIe.com/scholnr?hI~Acn&us sdt-0%2C5&q _communication t proces
starticles&binG=#d=gs_gabs&(=1704713036100&u-%23p%3DI_IdOLC54Sg)

9. Philip. J. (2022). A perspective on embracing emerging technologics rescarch for
organizational behavior. Organization Management Journal, 19(3), 88-98.
Doi:https:/scholar.google.com/scholar?hl=end&as_sdt- O‘Vﬁggﬁg»(j_‘_cmcrgingﬂspggl_.ﬁol"
ob+articles&btnG=#d=gs_qabs&=1704713139430&u =%23p%3Dmml 1Q271PnjIMJ

10. Vos. J.. & van Rijn. B. (2021). The evidence-based conceptual model of transactional
analysis: A focused review of the research litcrature. Transactional Analysis Journal, 51(2),

160-201. ,
Doi:https://schoIar.uoou.le.com/scholnr?hl=en&us sdl:0%2(75&q—*_(gz}us_npiigmu_l +analysis’!

articles&btnG=#d=gs_qabs&t=170471 2570699&u=%23p%3D 1bqav4 K2gD8J
1. https://youtu.be/VIRQGI nB4Kg?si=hJzO0eX8KK_1il4G
2. hnps://youtu.be/JyLez4.\'Z 16Q?si=M-mAJOR 1 gJBgwey-

Case Studies:
1. httos://bdnad.ﬁles.wordpress.com/20I5/05/fred-lulhans-organizalionnl-bchavio

evidence-based-approach-tweIﬂh-editi n-megraw-hill irwin-2010.pdf
2. http://cws.ccngage.co.uk/colekelly7/sludenls/Video%20Cases/CImmcr%2044%20-

%20V ide0%20Case%20Study%201 18.pdf

3. httgs://tashfeen.waorks.com/f/Organizalionnl Behaviour.pdf

4. https://www.homeworkempire.com/wg-
Joreanizational_behavior_and_man john_

content/ugloads/edd/20 17/11/2017100704321

r-_-an-

ivancevich.pdf

S httDs://www.pearsoncanada.ca/media/highered-sho;vcase/muIli-product-showcasc/_lgﬂgLW-
preface.pdf

6. https://www.pearsonhighered.com/assets/samplechzmlcr/0/2/7/3/0273757342.p(j‘

7. https://www.diva-portal.or smash/; et/diva2:328290/FULLTEXTO.pdf

8. httns://www.intrafocus.com/2023/I | /kpi-case-studies-in-action-success-and-failure/

9. https://shapirocommunications.com/wp-content/uploads/ZO 17/10/business-assoc-case-

study.pdf

10. http://taiIieuso.udn.vn/bitstrcam/']"THL_l25/8983/1/
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Course‘ Code Course Title LTl P THPW Credits |
ccl Accounting and Finance | 4 | 0 | 0 4 | 4 |

Course Objectives:
. To understand basi i . ;

i . c. accounting concepts, conventions and accounting cycle.

2. To learn prep.aratmn of financial statements, differentiate capital and
revenue expenditure,various methods of depreciation methods.

3. TO' enable students to analyze the financial statements using financial
ratios and commonsize statements.

4. To equip students with preparing the cash flow statements with practical exercise.

5. To develop students' abilities to understand cost concepts, BEP and CVP analysis.

Learning Outcomes:

COl: Students will gain a comprehensive understanding of financial accounting,
including accounting concepts, double-entry accounting, and the application of
accounting concepts and conventions.

CO2: Students will be proficient in differentiating between capital and revenue
expenditures, applying various depreciation methods, and accurately preparing and
presenting financial statements.

CO3: Students will acquire the ability to perform financial statement analysis using
ratio analysis understanding the rationale, utility, and classifications of ratios.

CO4: Students will develop the skills to understand the advantages and utility of the
cash flow statement, and they will be capable of preparing a cash flow statement,
including solving numerical problems.

CO5: Students will be able to apply CVP analysis concepts, including break-even
point, contribution margin, and margin of safety, and use these concepts for

managerial decision-making.

DETAILED SYLLABUS

Module - 1:
P Introduction to Financial Accounting: Financial Accounting; Accounting
concepts and conventions, their implications on accounting system ~Double Entry
i Accounting System, Types of Accounts — Primary and Secondary Record.
Module - 2:
: Preparation of Journal, Ledger Posting Balancing and Preparation of Trial Balance
] (Including Numerical Problems).
Module - 3:

Static and Dynamic view - Accounting standards — their
Iobal accounting environment, International

tm’glrperson
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Accounting Equation:
rationale and growing importance ing




sinancial Reporting 4 R Q
Financ p g Standards (IFRS), Integration ofaccounting software like Tally.

Module - 4:

aration of Fi I
Pl.-q\)ndimre. o I.“a.l Statements: Distinction between capital and revenue
i « Depreciation concept and methods, Valuation of Inventories.

AP T 1l oy

Module - 5:

Prcparat;)l: and Pl'eSentfltion of financial statements: Trading. Profit and loss
account, i alance Sheet. with adjustments for closing stock, outstanding expenses.
accrued income, prepal.d. expenses, advance income, depreciation. loss/profit on
sale, bad debts and provision for bad debts (Including Numerical Problems).

Module - 6:

[frows!ons of the Indian Companies Act regarding preparation and presentation of

financial statements; Corporate Accounting - preparation and presentation, external

? auditor’s report, the report of the Board of Directors, and voluntary disclosures
statements. ‘

- Module - 7:
Preparation of Final Statements: Financial Statement analysis — Ratio analysis —
Rationale and utility of ratio analysis — classification of ratios.

Module - 8:

Ratio Analysis: Calculation and interpretation of ratios-liquidity ratios, activity/turn
! over ratios, Profitability ratios, leverage, and structural ratios (Including Numerical
Problems) Ratio Analysis-Advantages and disadvantages.

- Module - 9:

cial statement analysis :Common size statement analysis, Comparative statements, and

] Finan
Trend analysis.

Module - 10:
Cash-Flow Statement: Cash-Flow Statement — Advantages and Utility of Cash flow
statement.
Module - 11:
.L Cash flow statement :Preparation of Cash flow statement (Including Numerical problems).

Module -12:
Funds Flow Analysis :Funds Flow Analysis (sim

v Avoidance — Tax evasion.

1 -
3 Y Ao

/Qg ,-<j TR
) = g"“k,_’-l:f"’ e o G fansasnia e

ple problems), Tax planning - Tax
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Module - 13:

it concepts: Cost ¢ _ P
Cost I oncepts - Classification of Costs — preparation of cost sheet
of cost sheet.

Module -14:

variance Analysis: Vari s o
ance Analysis — Materia Variances — Labour Variances

(Simple Problems Related to Material ‘ari
Costing. and Labour Variances Only). Standard

Module - 15:

'l‘r' "Sft riCinb: N1el||()d§ ()‘ l |ansfel l I‘C- g RC( { ¢ I) ents in l 'd“S'el
Pr P g ICin nt d v in’ {

"]. . N eIO m D

P”(‘”](’ lhc 'lLId Ut ZlLL()ullllllg. |

Suggested Readings:

1. Shah Paresh, “Financi ing fi » ; :
e ncial Accounting for Management™, Oxford university press
2i S, aheshwari Fi i -
° ‘) shwari Financial and Management accounting, “*Sultan Chand & sons”
3. Shukla & Grewal, Advanced Accounts, Vikas Publishers
4. Shashi K. Gupta & R.K Sharma, Management Accounting Principals
5. Bhattacharyya Asish K, Financial Accounting for Business Managers, PHI
6. Ambarish Gupta, Financial Accounting for Management - An Analytical
Perspective, Pearsoneducation
7. Jawaharlal and Seema Srivastava, “Financial Accounting: Principles and Practice,”,
S.Chand
8. S.P.Jain and K. L. Narang, “Cost Accounting, Principles and Methods™, Kalyani
9. Publishers, Ludhiana
10. Maheshwari, Basic Accounting, S. Chand Publication, New Delhi.

Journal References:

1) Liapis, K. J., &Kantianis, D. D. (2015). Depreciation methods and life-cycle costing
(LCO) methodology. Procedia  Economics and  Finance, 19, 314-
324.https://www.sciencedirect.com/scicnce/article/pii/S22 12567115000325/pdf?md5=acf
6360706f19e683e53cf908e045 fef&pid=1-52.0-S22125671 15000325-main.pdf

2) Osadchy, E. A., Akhmetshin, E. M., Amirova, E. F., Bochkareva, T. N., Gazizyanova, Y.
Y., & Yumashev, A. V. (2018). Financial statements of a company as an information
base for decision-making in a transforming economy. European Research Studies
Journal, 21(2), 339-
3SO.https://www.ersi.eu/dmdocuments/26.0SADCHY ET AL _XXI_2_18.pdf

3) Jafari Motlagh, A., &Ehtesham, A. (2013). Accounting: Cash Flow Statement. IOSR
Journal of  Business and Management (IOSR-JBM), 7(4), 109-
1 l6https://www.iosriournals.ora/iosr-ibm/papers/Vol7-issue4/M074 109116.pdf

4) Gupta, M., Mohan, L., Nigam, P., Sharma, R., & Gehlot, K. K. (2022). The Significance
and Analysis of Funds Flow Statement in Business. IJCRT (International Journal of
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5y Cui, Q. Hastak, M, .
) management  strate i & l!ﬂlpm’ D.2010). Systems analysis of project cash flow
gles. - Construction  Management and  Fconomics. 24(4). 361-

370hutps:/Iwww tandfonline ¢ i

0) Juedicke, R. K ‘;;bflm%'wmé"‘-’»‘f“bﬁ/ 10, 1080/0144619)0037024%4

) . ROk tobichek, A, A. (1964), Cost-Volume-Profit Analysis Under
Conditions of Uncertai . e e

neertainty. Ihe Necounil e 20(4
i — . ceounting Review, 39(4
T -proquest.com/scholarly-journals/cost-volume-profit-analysis-under-

conditions/docyiew/1301309703/5¢-2

N l,tz;:;,,:q:‘ R((;'munol; (” A., &Smymios, K. X. (1995). An evaluation of the decision
use “89 01 cas ow  stalements.  Accounting sine SLATC (99
| 15.https://www,proguest,com/openvie 'cu)unlm;’ dnd. ”u‘”-m% e S

I S penview/cAaedbeh83be8f16790fd040cce 14¢59/1 7py-

origsite gscholar&ebl 47623

8) ./\Infnsscr: N., Shuban,'(). S., & Al-Zubi, 7. (2014), The Effect of Using Break-Even-Point
in | lum,mg. Controlling, and Decision Making in the Industrial Jordanian Companic:
International Journal of Academic Research in Business and Social Sciences, 4(5). 626.
ISSN: 2222-
6990.https://pdfs.semanticscholar.org/d6be/64b7490989309864¢echeTdal el 7d22¢%4245.p
dr

9) Kumar, S., Pandey, N., Lim, W. M., Chatterjee, A. N., & Pandey, N. (2021). What do we
know about transfer pricing? Journal of Business Research, 134, 275-287. ISSN 0148-
2963 hitps://www.sciencedirect.com/science/article/abs/pii/S0148296321003702

10) Peter, R. (2021). Overview on cost concepts. International Journal of Accounting,
Auditing and Taxation, 8(2), 001. ISSN 2756-3634

Casc Studies:

1. hltps://egrovc.olemiss.edu/cgi/viewcomenl.cgi?anicIe=’2 174&context=hon_thesis

2. https://corc.ac.uk/download/pdf/l 59487844.pdf

3. https://cascstudyhelp.com/sample-questions/accounting-case—stud_v-question-answersi

4, hltps://corporateﬁnanoeinstitute.com/resources/accounting/ﬁnanciaI—
statements-example- amazon-case-study/

5. https://mitsloan.mit.edu/teaching-resources-library/accounting-and-ﬁnance-case-
studies

6. https://cgrove.olemiss.edu/cgi/viewcontem.cgi?anicle=l836&context=hon_thesis

7. htlps://www.scribd.com/doc/ 119347247/Accounting-Concepts-Case-Study-and-
Solution

8. https://www.methods.manchestcr.ac.uk/themes/case—studies/accounting-

and-business- management
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Conrse Objectives:
\ AL \
P Intodie \lfuhnlx ’ln the thindamentnl COnCeptc i manngerial cconomics toonnderatand
theevonomie behavior at individualy for market analyds
ao oy b \ \
vl \," widerstanding o the broader bisdnessc enviromment and the tictors thil
iluence s opetating within i,
L Art et \ 3 i
l.mnl‘n.m,‘ stidents with demand - conditfons ad contemporary ceononie policies
enablinpthenn toapply (s know edpe to renl world bsdnese sdtintions
A \q\mp students with the knowledge and shill to critiently annlyze datin and ke
mtormedmanagerial decisions axing cconomic prineiples

{ v lntoduce students o key coneeptsc and theorfes in managertnl cconomics oo enhniee
‘ thetrproblemesolving abilities fncomplex business seenarioy,

1 earning Outeomes:
COT: AT e end of this conrse, students should be able to analyz¢ micro factors infliencing

(e cconomic behavior of consumers,
: COY: Understand the nature of produets and demand conditions (o factlitate informed

decision= making within a business contest,

COX Assess opportunities and threats within o business confext hy applying economic
conceptsand principles.

CO4 Apply cconomic coneepts o managerial functions and decision-making procestes,
allowing students to eritically evaluate and improve business shratepies,

COS: Pvaluate varions market structures and - their impacton business hehavior and
; performance, leading o a comprehensive understanding of the competitive lnandscape and
¢ patential strategies for suecess,

b DIETAILED SYLLABUS

Module - 1:
Introduction to Managerial Liconomics, Nature of firm and objectives ol firm, Nature und Scope

of Managerial Lconomics, Relation with Other Subjects, Fundamental Concepts of Managerial

Economies.

Module - 2:
Decision Making Process.
2 Funetions of Managerial 12

Decision Making under Certainty, Uncertainty, and Risk, Role and
conomist, Use of Eeonometric Models.

Module - 3:
Theory of Utility
Surplus, Demand

& Demand Utility, Marginal Utility, the Law ol Marginal Utility, Consumer

coneepts and determinants ol demand, Law of Demand,

L Y TR i (e

!
i
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Module -4
acticity of Demand, Ty o
[ lasticlt) ypes of Elasticity, Measurement of El

mationfor firm and industry, Demand fhores asticity (Numerics), Demand

st :
¢ asting methods.

Module - 5

roduction & Cost Structure, Producti ;

A duction: Law of variabl d.llcuon function, Determinants of Production. Theories of
production: € proportions and Law of returns (o Scale

Module - 6:
Cost concepts, Types of costs, Short-T.

: ; -Term and long-term cost curves, Fc ics &
discconOIHICSOfSCa|e. g st curves, Fconomics and

Module - 7:
Lcarnm‘g P !SO quant curve and its types. Iso-cost Curve, Equilibrium and Break-Even Point
Analysis (Numeric).

; Module - 8:
Markets & Market Behavior, Classification of markets, Virtual markets. Perfect competition

market, Imperfect competition markets.

Module - 9:
Determination Under Different Markets - Perfect competition market & Monopoly. Features of

Monopoly and types of monopoly.

Module - 10:
Determination Under Different Markets - Monopolistic Competition Market, — Price

Discrimination - Degrees of Price Discrimination. Oligopoly. Strategies of Oligopolists

Module - 11:
‘ Agriculture Markets & Overview of Market Laws, Overview

(AMCs)-Objectives, Principles & its features.

of Agriculture Market Committees

; Module - 12:
Macro Economics Overview, National Income,
of national income. Difficulties in measuring National Income

Concepts of National Income and Measurement

Module - 13:

Income, Employment and Investment, Keynesian theory of employment and investment.

Module - 14:
Business cycles — Meaning, Types of Bus
Causes of Business Cycles and Phases of Business Cycles

iness cycles, Characteristics of Business Cycles,

\airperson
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1“()(‘“": - lS:f i Tt i
s Defimtions Types of i on . )
flatien: D P nflation and Control technigques of inflation. Fiscal Polici

pudget and CurrentBudget.

ested Readings:
pominik Salvatore. "Managerial Economics", 4™ Edition. 2007, Oxford University Press
D. M. Mithani. "Managerial Economics”, 8" Revised Edition 2017. Himalaya Pl,,h“\h”w
House.
D N Dwivedi, “Managerial Economics", 7" Edition 2008, Vikas Publishing.
H. Craig Petersen, W. Cris Lewis, Sudhir K. Jain, Managerial }1c(»ntwll1ic<_ "
Edition, 2007.Pearson Publication.
5. Joel Dean. "Managerial Economics”, 13 Printing. 2001, Tata McGraw Hill.
R.L. Varshney. K.L. Maheshwari, "Managerial Economics”, g™ Edition. 2018, Sultan
ChandPublications.
P L Mehta, "Managerial Economics", 17" Edition 2011. S. Chand Publishing.
Adhikari. M. Managerial Economics, 1999. Khosla Publication House, New Delhi.
_ Artis M. J. Macro Economics, 1985, Oxford University Press. New Delhi.
10. Craig P.H and W Chris Lewis Managerial Economics, 15" Edition, 2011 Prentice Hill
Ltd. NewDelhi.

Sugé

Journal References: v

1. Petersen, H. C., & Lewis, W. C. (1999). Managerial Economics. Prentice-Hall.
Doi: https://digitalcommons.usu.edw/econ_facpubs/1 6/
Anderson. S. W. (2006). Managing Costs and Cost Structure throughout the Value € hain:
Research on Strategic Cost Management. In C. S. Chapman, A. G. Hopwood, & M. D.
Shields (Eds.), Handbooks of Management Accounting Research (Vol. 2, pp. 481-500).

o

Elsevier
Doi: hnps://www.sciencedirecl.com/science/anicle/abs/pii/S 1751324306020013

3. Anthony, R. N. (1957). Cost Concepts for Control. The Accounting Review, 32(2), 229-234
Doi: https://www.jstor.org/stable/241476

4. Grosse, E. H., Glock, C. H., & Miiller, S. (2015). Production economics and the learning

ysis. International Journal of Production Economics, 170(B), 401-412.

curve: A meta-anal
ISSN 0925-5273. Doi:

|
;
' https://www.sciencedirecl.com/science/anicle/abs/pi1/509255273 15002297
5. Dobni, C. B., & Luffman. G. (2000). Market orientation and market strategy profiling: an
D
[
|

empirical test of environment-behaviour-action  coalignment and its performance

implications. Management Decision, 38(8), 523-533. ISSN 0025-1747.
Doi: https://www.emerald.com/insight/con(em/doi/ 10.1108/00251740010378255/tull/html
6. Bain, J. S. (1949). A Note on Pricing in Monopoly and Oligopoly. The American
Economic Review, 39(2), 448-464. Published by the American Economic Association.
Doi: https:/www jstor.org/stable/I81 2742
7. Chand, R. (2012). Development Policies and Agricultural Markets. Economic and Political

Weekly, 47(52), 53-63. Published by Economic and Political Weekly.
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Doi: https://Www jstor.or stable/41 72055
Clarke. R.. & Davies, S. W, (1og :
49(195), 277-287. Published by Wiley. Doj: https:
o, Bayat, S.. Qelich, W.. & Amiri_ 4. (2023, Budg‘
Outcomes: New Evidence from 3 yp ;
P of BusinegsRX Model for the Iranjan Economy. Vision: The

)- Market .
Structure and Price-Cost Margins. Economica.

//www.‘stor.org/slable/’ZS53628
et Deficit Financing

) ; Corporation f
Economic  and  Social  Science. P Corporation for Impartial Studies in

1819 Broadway, N York Doi:
https:/www.nber.org/system/files/cha ters/c2258/c2258.pdf o - h

Case Studies:

|. https:/trp.org.in/wp-content/u |0ads/20|S/I_ZLA‘_JMSNOI.4-No.2-Ju|y-December-
2015pp.1-5.pdf

hitps://trp.org.in/wp-content/uploads/201 5/1 2/AIMS-Vol.4-No.2-July-December-
2015pp.1-5.pdf
3. https://WWW-S‘UdOCU-COm/in/dOCllmcnt/icfai~university-dehradun/managerial-
economics/economics-for-managers-case-studies/35703873
https://apps.dtic.miI/s(i/tr/pdf/ADO675346.pd f
https://hj.diva-portal.org/smash/get/diva2: 1721863/FULLTEXTO] pdf
htlps://cdn2.hubspot.ne(/hubfs/2590004/Demand%20Forecasting%ZOCase%ZOStudy.pd f
https://pubmed.ncbi.nlm.nih.gov/17493312/

hnps://ww\\'.scribd.com/document/ 193886848/A-Case-Study-in-Perfect-Competition

. htps://wwiw.scribd.com/document/515920284/Oligopoly-in-India-A-Case-Study

10. https://core.ac.uk/download/pdf/144509578.pdf

o
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(Conre Objectives:

To pmvi(lc stadents with un understanding f |

. gl frame work re
[o familiarize about the legal napecy, regardin ik rel

- aled 1o Contract
9

) knegotiahle ingtrum.
uip students with the e . S
g, loequi knowledye of the fegal regulations abou 1he an;
pr“wdm'cﬁ ! aboul the company and i,
1o familiarize students with consime el
g, 1o fi nsumer protection Jays and mechanisms, enabling them 1,

advoente for consumer rights and contribute 1
g ‘To give an exposure Lo important commercial
‘ csential Tor an understanding of the
business organization

it and ethical business, practices.
, and internations| laws, the knowledge, that is
cgal implications of the general activities of 4 modern

| carning Outcomes:

(01 Identify and understand the various legal implications under the important labor laws in
India

(02 Obtain knowledge on Indian Contracts Act

(03: Analyze the transactions covered under contract of sale.

C04: Apply legal procure knowledge on legal regulations of companies.
C05: Lvaluate the importance of Consumer Protection Act

DETAILED SYLLABUS
Module -1:
The Indian Contract Act, 1872 Introduction to Contract Law, Significance of Business Laws -
Definition of Contract and Agreement, Classification of Contracts

Module -2:
[ssential Elements of a Valid Contract: Offer, Acceptance, Consideration, Capacity to Contract.
Free Consent, Legality of Object, Understanding the legality aspect in contracts

Module -3: ;

Performance and Discharge of Contracts:  Performance of Contract, Fulfillment of contractual
obligations, Discharge of a Contract, Methods of contract termination, Remedies for breach of
contract

Module -4:
lLaw relating to Special Contracts: Salient Features of Contract of Agency, Features and
differences of Bailment and Pledge, Features and differences Indemnity and Guarantee

Module -5;
Sale of Goods Act: Definition of Sale of Goods, Distinction between Sale and agreement 1o sell -

L A;” Ter<in
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arrantics, Negotinble

e and W Instrume it ; .
fiion® an raments Act: Negotinble [nstruments Act: Definition

ot : P 1501 ’ [ 1
g disli""“”"" (Promissory Note, Bill of Iixchange, Cheques) Types of crossing
Ul J
e -0 '
ModW T ity Partners] ; n :
I””llcd fiubility Partnership Act, 2008: Features of LLP, Incorporation by registration.
J aiwuncd members
Je
c-72
Module B . _
Compianies Act, 2013: Delinition and Types of company, characteristics and classification of

Companmes

madule B i
[ormation of Company - Company Law in a Computerized environment: E-Filing-Mcmorandum

(,,-/\sst)Cif“i"m Articles of Association and Prospectus

Module -9:

gharcholders and their mectings - Board meetings -Law relating to meetings and proceedings-
Management of a Company - Qualifications, Appointment, Powers and legal position of
Directors - Board - M.D and Chairman - Their powers.

Module -10: ;
Law of co-operatives Societies: Definition, features and formation and registration of Co-

operative Societies, Types of Co-Operative Societies.

Module -11:
Consumer Protection Act 2019: Introduction to consumer protection law in India - Consumer

councils - Redressal machinery -Rights of consumers - Consumer awareness. Competition Law,
L.and and Real Estate laws

Module -12:
IT Laws: Law of Industrial and Intellectual Property: Cyber Law: Types of Cyber Crimes,
penalties and Adjudication, over view of Information Technology Act 2000- Digital Signatures

and Electronic Governance

Module -13:
International Business Laws: Basics concepts relating to Law of Imports and Exports - Import

Regulation; International and Comparative Commercial Arbitration.

Module 14:
Introduction to Goods and Service Tax, Basic Definitions of GST

Module 15:
Supply under GST and Valuation of Supply, Input Tax Credit under GST & Returns, Indirect

Taxation (Only Theory)

e
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. Books:
‘g‘\g(( d |

Sug

|;ulchm\duni K.R. “Business Law», Himalay

e al S.K. “l\.lodcrn Business | gy
MO wuchcehal, Vl\'L:‘I\ Kuchehal, “Mereantile Law" Vikas Publ; »lmny PVT td

\khileshw ;n‘Pullu‘lk. Lcﬁgal Aspects O"BllSincsS“. T;‘\m N;h(‘ uhllsh‘mg House Pyi. |1,
. KR Bulchandani, “B.usm‘css Law for l\/lahugemcnl“ l~|hlf S
s, - Pellissery. Benjamin Davy, Hurvey M. ) ' s
practices and Challenges™, Springer Nature,

. SR Mynenic “International Trage

a puhlishing House
+ Galgotig Publishing Com

acobs, Policies | i i
Land Policies - India: Promises.

Law; ; .
Internationa| Business Law", Allahabad [aw

ApCney
N 1. Kapoor, “Elements of Mereangjje Law”
o Maheshwari. S. N, &Maheshwari,

publishing House Pvt. Ltd,
0. Business law, Sathish B, Matur (2010) Tata Megraw Hill,

=

» Sultan Chand & Co.

S. K.2003, A Manual of Business Laws, Himalaya

journal References:

International Journal of Law and Management

The journal of Legal Studies Journal of Indian Law
Supreme Court Cases

Indian Law Review

Journal of Corporate and Commercial Law (JCCL)

0. Indian Journal of Corporate and Business Law (ICBL)
7. Indian Business Law Journal

8. Corporate Governance: An International Review

9. Journal of Corporate Governance and Corporate Social Responsibility
10. Harvard Business Law Review

I A s 1D —

Case Readings:

I.M.C. Mehta v. Union of India (1987)

2. State of Bihar v. Kameshwar Singh (1952)

3. Satyam Computer Services Ltd. Fraud Case (2009)

4.LIC of India v. Escorts Ltd. (1986)

3. Vodafone International Holdings B.V. v. Union of India (2012)

0. Cadbury India Ltd. v. Deputy Commissioner of Income Tax (1999)
’-McDonald's Corporation v. Steel & Morris (1997)

§.Pviid, Vg additional commissioner of income tax Delhi tribunal, (2023)
9. Landmark Cases under Company Law Salomon v Salomon & Co. Ltd
10. Cyrus Investments Pvt. Ltd. & Anr. v. Tata Sons Ltd.& Or

soard of Stidivs - Managen
=y Aurora's G Cellege (MBA)

u ) K - AutonoRous
- ‘ g)-’et‘* g) Ramanthapur, Hyderabad-13



: CourseTite — TLTT| P [HPW | Credits |
| BusinessStatistics 4 pre

fojo[ 4] 4 |

Objecﬁ\'CSZ
ovide students with an understanding of the role of statistics in business and

nize how statistical analysis contributes to decision making
dents with the knowledge of descriptive statistics for gaining knowledge of

€
1. To Pr

cours

recog
To cquip stu
Business Analysis.

1 enable students to comprehend the process of sampling and sampling distributions and

h)»pothcsis testing framework with small samples and large samples.
4. To familiarize students with the concepts related to Correlation. Regression and their
rclmionship. applications of time series data.
To develop students' critical thinking and problem-solving skills.

o

5.

Lcnrning Qutcomes:
col: Understand the Basic Statistics in building descriptive analytics.

co2: Demonstrate knowledge of Hypothesis testing in estimation of future market changes

and useful in decision making.
atistical concepts and techniques to analyze business data accurately.

c03: Apply st
king skills to identify and solve business problems using statistical

co4: Apply critical thin
analysis.
c0s: Apply Correlation and Regression techniques in planning and controlling business.

DETAILED SYLLABUS

Module - 1:

Introduction to St
satistics. Data collection, Editing, Classifi
ata. Measures of Central Tendency, Dispersion, Skewness and Kurtosis.

atistics - Overview, origin and development and Managerial Applications of

cation, Tabulation, Diagrammatic and Graphical
representation of d
Module - 2:

lntroduction to Probability - Concepts and Definitions o
frequency. subjective and axiomatic. Addition and Multiplication theorems.

f Probability - Classical, Relative.

Module - 3:
Statistical independence, Marginal, Conditional and J
applications.

oint Probabilities. Bayes’ theorem and its

Module - 4:

:"’bal?i_lit)' Distribution - Random Variable (RV), Expectation and Variance of a RV.
fumb‘fb"“y distribution, function, properties, Continuous and Discrete Probability distribution
Nctions.

o SOT
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adv ability  Distributions - Binomi: :

| M..-rcc Inol)-ﬂ"'")’ ; utions - Binomial Distribution, Propertics, and application’
| Dis¢ : Jistribution: propertics and applications, ‘ o
"S‘() e
pors:

o(lulc—(’- probability Distributions: N istributi
8. Normal Distribution, Standard Normal Distribution

(‘onliml"““ ‘wations and importance of ‘
pﬂ,l,crlfc-“' application: portance of Normal Distribution.
fe-7:
M"d“ .  The " . . ; .
q-ulll)li"",’ rheory . I'he bu5|c..s ul' sampling-Sampling Procedures-Random and Non-random
mclh()ds' gample size determination-Sampling distribution, Standard Lrror, Central Limi!
Theorem:
Mndulc-S? ) BT
"ypolthis Testing - Statistical Estimation, Point and Interval Estimation, Properties of a Good

fstimator, €O fidential interval.

Module - 9:
Large Sample tests -

wo $.D’s.

Test for one and two proportions, Test for on¢ and two means, I'est for

Module - 10:
gmall Sample
paircd t-test.

Tests - t-Distribution —propertics and applications, testing for one and two means,

Module - 11:
Analysis of variance - One Way and Two ANOVA (with and without Interaction).
Module - 12:

Chi-square distribution - Te
Test for Independence of Attributes.

st for a specified Population variance, Test for Goodness of fit.

Module - 13:
Cf;rrclalion Analysis - Scatter diagram, Positive and negative correlation, limits for coefficient
of correlation, Karl Pearson’s coefficient of correlation, Spearman’s Rank correlation, concept of

multiple and partial Correlation.

Module - 14:
Regressi . :
gression Analysis - Concept, least square fit of a linear regression, two lines of regression,

roperties 3 . .
Properties of regression coefficients.

Chatysren
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5:
jule” ™ is - Components, T G :

:«:::c 2 /;m;:?allsysis-Frez hand ’:411052'5 (S‘)lnl]m Series-Additive, Multiplicatise and Mixed
ode|5: Tren + SCIMI-averages, moving averages. Least Square
e(hf’ds‘

ested ReadingS: e
su%g Gupta ¢ iCs “F%mdargent.adls:)fSl.au.slws". 6" Edition, Himalaya Publishing Housc.
 Levin R, Rubm S'. avid, .St.atl‘s‘tlcsdfor Management™, Pearson.
g' sharmaj- K., “Bu§ln'ess Stausllcfs , 2" Edition, Pearson.
4: Hooda R- p.. Statistics for Business and Economics, 3" Edition, MacMillan Business
Books: ;
5 Shenoy G.V., Sn‘vastava U. K., & Sharma S. C.. “Business Statistics™. New Age
' ,memational Publishers.
6 geller, G- «Gtatistics for Management”, Cengage Learning.
7' Arora P N.. & others, “Complete Statistical methods™, S. Chand.
8‘ geri, G. C-» «Business Statistics”, Tata McGraw-Hill.
9: Levine, David M and others, “Statistics for managers using MS. Excel”, PHL
0. John C. Lee, “Business and Financial Statistics Using MS-Excel”, Cambridge.
Journal References: .
|. Andrade C. (2020). Understanding the Difference Between Standard Deviation and
gtandard Error of the Mean and Knowing When to Use Which. Indian Journal of
p.,-ychological Medicine, 42(4), 409-410. Doi: 10.1177/02537176209334 19
7. Das, J., Pathak. D.. Hazarika, P.J. et al. (2023). A New Flexible Alpha Skew Normal
Distribution. Jo urnal of Indian Society for Probability and Statistics, 24, 485-507.
Doi: https://doi.org/10. 1007/s41096-023-00163-8
3. NTUMI. Simon. (2021). Reporting and Interpreting One-Way Analysis of Variance
(ANOVA) Using a Data-Driven Example: A Practical Guide for Social Science
Researchers. Journal of Research in Educational Sciences, 12(14). 38-47. ISSN 2068-
8407. Doi: hllps://doi.oru/lO.l4505/ires.vl2.l4.04
4. Richard G. Brereton (2014). The Normal Distribution. Journal of Chemomelrics,
28(11), 789-792. Doi: https://doi.orgZIO.1002/cem.2655
5. Ricard Taylor. EDD, RDCS (1990). Interpretation of the Correlation Coeflicient: A
Basic Review. Journal of Diagnostic Medical Sonography, 6(1), 35-39.
Doi: hnps://iournals.sqgepub.com/doi/pdf/l0.I 177/875647939000600106
6. Seema Amit Agarwal (2022). Use of Probability in Statistics: A Study. International
Journal of Creative Research T houghts (LJCRT), 10(12), 10-16. ISSN: 2320-2882.
Doi: https://ijert.org/papers/IJCRT22123 16.pdf
1. Taherdoost. Hamed. (2016). Sampling Methods in Research Methodology: How to
Choose a Sampling Technique for Research. International Journal of Academic
: \R;c"search in Management. 5(2), 18-27, Doi: 10.2139/ssrn.3205035.
* Vimay Pandit (2017). A Study on Multiple Regression Analysis in Era of

D - : .
E;mOneuzauon. International Journal of Advance Research and Innovative ldeas in
seaion, 203), ISSN(O): 2395-4396.
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l)ni:hllps:.//unnic.cnm//\(lminlJplnudl’(ll‘/A_S!udy_()n Multiple_Regression_Analysis_|
n_Lra_O1_Demonctization_1 542 pdf o : )

0, Y'u'nglgl Y.. Wl‘I S.’!)mlu S. (2023), Regression analysis of a future state entry time
dlhlr’l n.mun conditional on a past state occupation in a progressive multistate model.
Statistical — Methods — in Medical Research,  32(12)  ISSN:  2285-2298.
Doi:10.1177/09622802231206473

10, Zhao, Jing & Zhang, Fan & 7Zhao, Chao & Wu, Gang & Wang, Haitao & Cao, Xinyu.
(2()2()). Ihe Properties and Application of Poisson Distribution. Journal of Physics
Conference Series, 1550(3): 032109, Doi: 10.1088/1742-6596/1550/3/032109.

Case Studies:
I htips://pages.stat.wisc.edu/~st571-1/07-normal-2.pdf
2. htps://pages stat.wisc.edu/~st571-1/07-normal-2.pdf
3. hups:/pages stat.wise.cdu/~stS71-1/07-normal-2.pdf
4. hps://www slideshare.net/adityapurohit007/case-study-on-statistics
5. htp://www.scaise.umich.edu/
6. hups://www.clickz.com/?s ~case study Fon- business +statistics

planning-and-smart-citics

8. hups://www.airweb,org/docs/default-source/documents-for-pages/reports-and-
publications/case-study-applications-of-statistics-in-ir.pdf?sfvrsn=b4b4739_2

9, [llll)s://w3V\v.clcuscs.com/casc-culcgo_ries/stalislics-for-managcment-case-sludies.html

10. https:/www.researchgate.net/publication/371831718_Managerial_Statistics_Case study
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Course Code Course Titl
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CcCé Entrepreneurship 1

4 0O 0 4 4

Course Objectives:

1. To provide the students with / ; :
A m— knowledge on entrepreneurship evolution. types. trends.
ndian s Ic impact, rural challenges. and career prospects

2. To familiarize Sufden.ts with the factors that influence entreprencurial growth. role of the
government, motivational factors and their impact. ~

3, TF) fzc.]uu.) students wnr'm entrepreneurial approach. industry analysis. and financial
viability in order to provide students with the development skills.

4. To de\'/elop stu.dems with the knowledge and skills necessary to investigate the
dynamics of social business ventures.

5. To enable students in understanding the business models and how to use the Business
Model Canvas helpful to master the fundamentals of developing a business plan.

Learning Outcomes:

CO1: Understanding of entrepreneurship, contemporary trends. rural entrepreneurship challenges
and traits, and fostering awareness about entrepreneurship as a viable career choice.

CO2: To examine the multifaceted factors affecting entrepreneurial growth, role of government
initiatives and educational institutions, effectiveness of EDPs.

CO3: To analyze expertise in creative idea generation, and comprehensive feasibility analysis.
enhancing entrepreneurial acumen in designing viable products/services.

CO4: To develop a deep understanding of social entrepreneurship. identifying opportunities.
assessing contexts, and crafting innovative solutions, varied sectors and develop impactful social
ventures.

CO5: Demonstrate knowledge of how to write thorough and investor-ready compan} plans to
improve your strategic planning and communication skills as an entrepreneur.

DETAILED SYLLABUS

Module - 1:
Entrepreneur and Entrepreneurship, Understanding the Concept of Entrepreneurship, Evolution

of Entrepreneurship, Characteristics of Entrepreneur, Types of Entrepreneurs

Module - 2:
Recent Trends in Entrepreneurship Development, Role of Entrepreneurship in Economic

development in India, Entrepreneurial Traits, Entrepreneurship as Career Option

Module - 3:

Rural Entrepreneurship, Need for and Importance of Rural Entrepreneurship, Problems and
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Module - 10t

Wilting A Dusiness Plan, Meaning and slgnifivance of n bidness plan, conipo e ol o b
plan

Maodule - 11

Herating the MVI, Digital Presonce for Ventures, Culdelines for welting 10 Pre

pegiiaites from
the perspective of fnvestor

Module - 12;

Wusiness Madely, Business Model Canvas, Tool ane Teahnlques of dovelopling Business Plins
Crenting o business steatogy
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Timmons Model of the Entrepreneurship Process, T - ~
opponuniry) P s. The PCDO (The People. Context. Deal. and

Module - 15:
The Social Entrepreneurship Frame work: Sources of Social Entrepreneurship. Public Sector.

Private Sector. Voluntary Sector, Developing best practices and ideas of New ventures.

SUggested Books:

1. Sa;\gram Keshari Mohanty, “Fundamentals of Entrepreneurship™. Prentice H
Ltd.

2. Dr.S.S.Khank&la‘ “Entrepreneurial Development™, S.Chand & Company Ltd.

3. Vasanth Desai. Dynamics of Entrepreneurial Development and Management, Himal
Publishing House, Hyd.

4. S.S Khanka. Entrepreneurial Development, S. Chand Publishing House. New Delhi.

5 Vasnth Desai. Small Scale Industry and Entreprencurship. Himalaya Publishing House,
Hyd.

6. Sahay and A. Nirjar, Entrepreneurship, Excel Books.

7. David H Hott, Entrepreneurship and New Venture Creation, PHI New

8. Johanna Mair, Jeffrey Robinson and Kai Hockerts «Gocial Entrepreneurship” P2

Macmillan.

all of India

aya

Delhi.
lgrave

Journal References:

1. Entrepreneurship Theory and Practice (ETP): ETP is a leading scholarly journal in

the field of entrepreneurship. It publishes research on the latest theories and practices
related to entrepreneurship, as well as practical implications. Entrepreneurship.
Management, and Cognitive Reflection: A Preregistered Replication Study With
Extensions. Link: https:/journals.sagepub.com/doi/10.1 177/10422587231211005

. Small Business Economics (SBE): SBE publishes research on the economic aspects of
entrepreneurship and small business. It covers areas such as financing, growth, and the
economic impact of entrepreneurship. Network-based principles of entrepreneurial

study of a  start-up network. Link:

ecosystems: a case
0.1007/s11187-023-00738-6

https://link.springer.com/arlicle/l

3. Journal of Business Venturing (JBV): JBV publishes articles that advance the
understanding of entrepreneurship and innovation in all its forms. It covers topics such
as new venture creation, corporate entrepreneurship, and innovation management.Social

pact Drift. Evidence from contexts of persistent

need. Link:
nce/article/abs/pii/S0883902623000563

entrepreneurs concerned about Im
and pervasive
https://www.sciencedirect.com/scie

4. Research Gate: ResearchGate is a European commercial social networking site for

. _ Eﬁ_a%ﬁsvr
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scientists and researcher 1o ghre pap
. dApers,

collaborators. E

- Lntreprencurshi

entreprencurship :ls'"l) and Regional Development: International
n the small husiness. [.ink

https://www.researchgate icati
WUpS/AWWW.researchgate.net/publicar
nd_the_small business ERE

ask and answer questions, and  find

( senati
492_International _entreprencurship_a

5. Academy of Management Perspectives: Part of 15101

access to more than 12 million i
1on journal articles in 75 discipli i ‘
) ) 5 disciplines. Unicorns, Gazelles
and other distractions on the way to understanding re ;

United States. Link: https://www,istor.org/slablc/Z()S861152

digital library that provides

al entrepreneurship in the

6. ;fifs ix:lvler:t-cloiljii;‘plirsc;:n?' digital librar.y and rcscarch' damh.usc that provides

. : ific and technical content. It is particularly renowned

for hosting a wide array of peer-reviewed journals, conference proceedings. and

standards related to various fields of engineering, technology, and computer science.

Role of Indian Higher Education Institutions towards Aatmanirbhar India:

Government Policies and Initiatives to promote Entreprencurship and Innovation
Link: https://ieeexplore.ieee.org/document/965726 1

I 7. Science Direct: ScienceDirect is a website that provides access to a large bibliographic
: database of scientific and medical publications of the Dutch publisher Elsevier. It hosts
over 18 million pieces of content from more than 4,000 academic journals and 30,000 e-
books of this publisher. Minimum Viable Product. Link:
https://www.sciencedirect.oom/topics/computer-sciencc/minimum-viablc-prodyg

8. Research Gate: ResearchGateis a European commercial social networking site for
scientists and researcher to share papers, ask and answer questions, and find
collaborators. MVP Explained: A Systematic Mapping Study on the Definitions of

f Minimal Viable Product:

hnps://www.rcsearchgalc.nel/publicalion/30I770963 MVP_Explained_A_Systematic_

Mapping Study on_the_Definitions_of Minimal_Viable_Product

Case Studies:

pment in a Developing Country: A Case Study

1. Entrepreneurship and Economic Develo
Sage Journals

of India -
https://journals.sagepub.com/doi/10.1 177/097135570801700202

2. Women empowerment through entrepreneurship: Case study of a social entreprencurial
rural India - Emerald Insight.

intervention in
https://www.emerald.com/insight/content/doi/10.1 108/LJQA-03-202 1-2659/ful/html

3. Indian Startups: Challenges and Opportunities: International Journal of Research in

Engineering and Technology. hups://www.irjeLneVarchives/VE/J/IRIET-VEII39.pdt
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4.

Partners for Growily: Funding Globul 1npe
Business  Case, |l"])'\3//\\/\\’\\’11\_“).

g[leh-I"l.mdillg-gl()hul—cn!rcprc

Prencurshiy
stanford, ey
nearship

Stanford Graduate Sehool ol
Mlaculry rescarch/ease-studies/partners
Gram Vikas: What is (e

Essence of Social Fpre
School Casc (HBS). hyps: /s

preneueship? < Harvard Business
VWW'hlwl).hlli'\'ill‘('.t'(|ll/|1|'

OdUC/INS268-PDI-1NG
The Art of SOC“‘I Enlrcprcnclu'ship; Dakshing Chitg and Madras Cralls Foundation
(MFC) in India

Harvarg Business School Case
(HBS).hut 5://S»“ltﬁ?-&h.b!"","glpr(l(luu/(hc treprencurship-dakshina-chitra
and-madras-crafls-foundation-p,

“art-ol-social-en
!'g:jll-imliu/‘)IB('()S
MERI Journal of Management  gng T2 Problems of  Rural Entreprencurs:
8O/ ull-text-April-2017-
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